10.000
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The A@QW Newsletter offers unique insights into trends, topics and
product innovations relevant for the architecture & design community



Why advertise?

Contact form No commercial
redirected to bannering in the
your details A@W Newsletter

Your approved
innovation
on display

Strong focus on
topics relevant for the
architecture & design

Exclusivity per
product category

community
Reach over Article written by A maximum of
10.000 architects our journalist can 3 articles booked

and interior be re-used for

. per newsletter
designers other purposes

1 Readership
ARCHITECT
@WORK 70% Architects

NEWSLETTER

8% Interior designers

#20 14 November 2023 .
6% Engineers

| HOT TOPIC

Going Micro in the Mountains 7% DeS'gnerS

6% Students

3% Other

© Norgeshus
Scandinavians love getting close to nature, but new cabins and I Stati sti cs
cottages are pricey and put vulnerable and pristine environments
under pressure. That’s why some people are turning to architecturally
designed, prefabricated micro cabins.

Py

Wooden Lightweight Construction

R

33,8%' 2,6%°

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

Open Click-Through
The average open rate of the The average click-through rate
A@W Scandinavia Newsletter is: of the A@W Scandinavia Newsletter is:

H3113TSM3IN MoV


https://mailchi.mp/754b0dc18452/going-micro-in-the-mountains

1 2024 Per

iodicity

ISSUE #22
ISSUE #23
ISSUE #24
ISSUE #25
ISSUE #26

ISSUE #27

1 Procedure

Book your
article

Choose your

issue

Deadline

>:03 >

Submit your
product for
approval

20" February
23" April

21t May

ot July

20™ August

22" October

:04 >

Book your
appointment
with our
in-house
journalist

:05 >

Article is written

12" March

14" May

11" June

20" August
10" September

12" November

06

One correction
round

Article is
published
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I Specifications

| PRODUCT HIGHLIGHT - A@W APPROVED

—— Four Ways to Turn the Noise off

=6 images
= 800px (H) x 1.200px (W)
= max 1Mb
= credits
The chatter of co-workers. The chugging and whirring of the office printer. Cell phones ] . .
vibrating on vacant desks. Office noises can make you stressed and unhappy. Luckily, 2.000 CharaCterS per artl_cle (spaces InCI')
Rockfon now introduces four innovative solutions to capture unwanted noise. ] full version available online

Book your article

R A R C H I T E CT Ett?n:wggtgr articles and get a 15% discount.

@ WO R K Book 3 newsletter articles and get a 20% discount.
Book here

Contact: newsletter@architectatwork.com

v | NEWSLETTER



https://www.architectatwork.no/en/aw-newsletter/n/23692/four-ways-to-turn-the-noise-off
mailto:newsletter%40architectatwork.com?subject=
mailto:newsletter%40architectatwork.com?subject=
https://portal.kortrijkxpo.com/app85.cshtml?aat=787673796e30746b6f4d764346356d685346503235767961733841454b6e304a5941384444336941506c773d

ARCHITECT

@WORK
NEWSLETTER

NEWSLETTERS REACH PRICE
FRANCE 60.000 2.500 EUR
DACH 58.000 2.250 EUR
BENELUX 40.000 1.950 EUR
ITALY 30.000 1.500 EUR
SPAIN 28.000 1.500 EUR
UK 12.000 1.250 GBP (+- 1.500 EUR)
SCANDINAVIA 10.000 1.500 EUR
POLAND 10.000 4.800 PLN (+- 1.100 EUR)
CANADA 7.000 1.100 EUR
PORTUGAL 5.500 1.100 EUR

H31L13TSM3IN MoV


https://portal.kortrijkxpo.com/app85.cshtml?aat=787673796e30746b6f4d764346356d685346503235767961733841454b6e304a5941384444336941506c773d

NEW!

A@W Innovations Newsletter

Your innovation in the spotlight
for an audience of 10.000 architects and interior designers.

@ giophic concretet 3 reasons to book:

Focus on your
innovation only

Article written by our
in-house journalist

02

Sample request
redirected to the
company

Graphic Concrete

Green, durable and affordable. Graphic Concrete is both a product and a
technology, as well ag a brand and a company based in Helsinki. They have
successfully discovered a way to make architecture aesthetically pleasing and
inspiring while minimizing financial and environmental costs.

The Danish multipurpose building *Samspillet Musicon® is among the latest

structures to receive the Graphic Concrete treatment, heralding in a more
decorative future for concrete architecture.

Book your A@QW
Innovations
Graphic Concrete N ews I ette Y

Green, durable and affordable. Graphic Concrete is both a product and a

technology, as well as a brand and a company based in Helsinki. They have

successfully discovered a way to make architecture aesthetically pleasing and E U R 1 500
.

inspiring while minimizing financial and environmental costs.

The Danish multipurpose building *Samepillet Musicon® is among the latest

structures to receive the Graphic Concrete treatment, heraliding in a more
decorative future for concrete architecture. BOO k he (=]
Find out m



https://mailchi.mp/5bfa81ceda62/graphic-concrete-innovative-faade-art
https://mailchi.mp/5bfa81ceda62/graphic-concrete-innovative-faade-art
https://portal.kortrijkxpo.com/app85.cshtml?aat=787673796e30746b6f4d764346356d685346503235767961733841454b6e304a5941384444336941506c773d

A@W innovations

NEWSLETTERS REACH PRICE
FRANCE 60.000 3.375 EUR
DACH 58.000 3.375 EUR
BENELUX 40.000 2.925 EUR
ITALY 30.000 2.250 EUR
SPAIN 28.000 2.250 EUR
UK 12.000 1.875 GBP (+- 2.150 EUR)
SCANDINAVIA 10.000 1.500 EUR
POLAND 10.000 6.000 PLN (+ 1.375 EUR)

PORTUGAL 5.500 2.250 EUR

H31L13TSM3IN MoV


https://portal.kortrijkxpo.com/app85.cshtml?aat=787673796e30746b6f4d764346356d685346503235767961733841454b6e304a5941384444336941506c773d
https://portal.kortrijkxpo.com/app85.cshtml?aat=787673796e30746b6f4d764346356d685346503235767961733841454b6e304a5941384444336941506c773d

